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Over the last ten years the Milan market has seen a consolidation of
its supply around leading international brands. The absorption of
this new supply will have to be underpinned by increased efforts in
promoting Milan as a leisure destination and the interest
surrounding the World Fair hosted by the city in 2015 for six months.
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Nhow Hotel Dec-07 245 97,000,000 396,000
Excelsior Hotel Gallia Nov-06 237 100,000,000 422,000
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FourSeasons Milan Apr-06 118 200,000,000 1.695.000 of 2008, however, saw a severe decline in occupancy due to the
reliance of hotels on business demand. In the first quarter of 2009,
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more than 20%.
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