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HEHE
VISITOR ARRIVALS

RERZERN “RRFZE" , HEXHIEX, Known as the famous ‘Heavenly Land of Abundance’ with a long-standing
MRS, BEEERMENIRIERIBEMI  history and culture, Chengdu boasts unique tourist resources and a
HNEBSE. 2010FF2014F & EAFAE  distinctive leisure and resort atmosphere. Domestic and international visitor
WENRRHEEK, FITE20154 K, MERE  arrivals to Chengdu continued to grow between 2010 and 2014, and going
WEBBRE2{ZAK. ERERNIFEE{EH  forward, the total visitation is expected to exceed 200 million by the end of
hERBEEKINE A, 2014FERIHEARSE 2015, Serving as the main driver of the visitation growth, domestic arrivals
EEIAZI98.9% . RIAZH2013FEME. @7  accounted for 98.9% of the total visitation to the city in 2014. On the other
LEMANEm, BEERMIMADEFEER  hand, with the continuous addition of international flight routes, Chengdu’s
iz, 2014FEREAELE AREKIEERS  international visitor arrivals recorded an increase of 0.6 percentage points in
T06 P ED R 2014, despite developments such as the earthquakes and the outbreak of
avian influenza in 2013.

Domestic Visitor Arrivals, Chengdu, 2010-2014
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International Visitor Arrivals, Chengdu, 2010-2014
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Mix of Visitor Arrivals, Chengdu, 2014
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STAR-RATED HOTEL MARKET SUPPLY

EHER, HEARNEKRSREL, FRIRER
AM=REEME; MEXBRAIIGE, RRF
FREBBURHIZM I E AR IAZ5,0007
AR, BAEEENARTRA. I, 8
MSRME5SES, kB mmEmkeE hE
et 7T S EBEENAR. ERBAERE
[ERHASZRT, SRNEFEEIAEET
35%FN55%AIELBI, FIFR10% ARIREIR.

In recent years, Chengdu has been vigorously developing its convention
and exhibition industry, and is currently constructing the largest convention
and exhibition complex in western China. Meanwhile, the city has further
strengthened its function as a transportation hub. Chengdu Shuangliu
International Airport is expected to accommodate 50 million passengers in the
next two years, aiming to become the fourth largest airport in the country.
Moreover, strong MICE and commercial activities, as well as increasingly
frequent transit of travellers in the city, have promoted the development of
Chengdu’s upscale hotel market. In terms of demand segmentation of five-star
hotels in Chengdu in 2014, 35% of the visitors represented the MICE segment,
55% were commercial visitors, and the remaining 10% were leisure visitors.

Upscale Hotel Market Segmentation, Chengdu

FR: SEELEE Source: HVS Research
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As of late 2014E, there were a total of 21,839 star-rated hotel rooms in
Chengdu, recording an increase of 3% over 2010, of which the five-star and
four-star room inventory increased by 73% and 8%, respectively. However, a
number of medium-to-low-end properties were driven out of the star-rated hotel
market due to the increasing labour and property costs, higher standards imposed
on the star-rated hotels, as well as the strong competition from economy hotels.
In 2014E, the one- and two-star, and three-star room inventory decreased by
34% and 21%, respectively, compared to 2010.
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Star-Rated Hotel Market Supply, Chengdu, 2010-2014E
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AL 201N EFEREEHRA TRRZATFH RN TN EREEEERE, e 7 2REENIE.
*Note: The reduction in 2011 supply was due to the higher standards imposed on star-rated hotels by the China National Tourism Administration (CNTA).

P 5B Source: HVS Research
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Currently, hotels in the Chengdu market are concentrated in the city centre;
however, the launch and further development of Tianfu New District is resulting
in the emergence of the city’s second hotel submarket. Covering three major
business districts, namely the Luomashi, Chunxi Road and Yanshikou, the
city centre is the traditional business centre in Chengdu that attracts highly
concentrated urban consumer spending. A number of hotel brands such as
St. Regis, The Ritz-Carlton, Grand Hyatt, Shangri-La, Sheraton and Crowne
Plaza have established their presence in this area. Tianfu New District is an
emerging hotel submarket in Chengdu. In October 2014, Tianfu New District
was approved to be a state-level new area. As the extension of Chengdu Hi-Tech
Industrial Development Zone, this district is expected to become a world-class
town in the next decade, which focuses on the modern manufacturing
industry and clusters of high-end service industries. Chengdu Tianfu
International Airport, the second airport in the city, which is currently under
construction, is also located in this district.
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The following map illustrates the distribution of existing and emerging hotel submarkets in Chengdu:

Distribution of Existing and Emerging Hotel Submarkets, Chengdu, 2015-2019

® I HEEX Existing Hotel Submarket @ %3485 X Emerging Hotel Submarket

New Supply
A. ALy City Centre
1) RERWRSEE JW Marriott Hotel Chengdu (2015, 300[g])/Rooms)
2) BEREENENGHEE Grand Hyatt Chengdu (2015, 390j&]/Rooms)
3) BUEREESEIERLE Conrad Chengdu (2016, 250[8)/Rooms)
4) RREBSCHEZ F7BENE Mandarin Oriental Chengdu (2015, 320(8]/Rooms)
5) EARSHE A F RWUAE Hilton Chengdu Leading Center (2017%)
B. RMFHX Tianfu New District
1) BEETXEHEFEEBEREEE Four Points by Sheraton Chengdu Hi-Tech Zone (2016, 259]&)/Rooms)
2) RRERWSERE W Chengdu (2017, 318[g)/Rooms)
3) BERfE/RIERIEE Waldorf Astoria Chengdu (2016, 300[8)/Rooms)
4) RREPIENR ZR/REEPREE Fairmont Chengdu (2015, 375(&/Rooms)
5) EARF /REGEE Hilton Chengdu (2015, 396{a])/Rooms)
HithX4s Other Areas
1) RRERANZE@ENE Radisson Blu Hotel Chengdu East (2015, 242[g])/Rooms)
2) BUERRBBEETTEE The Westin Chengdu Wuhou (2019%)
3) BER K ZEZRIGTERFPAIE Aloft Chengdu East Railway Station (2019%)
4) RREBRRAEMME R /REUERE Hilton Chengdu Chenghua (2017%)
EOBERBEAGE.
*Note: The room count is yet to be confirmed.

KR SFRIEE Source: HVS Research
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STAR-RATED HOTEL MARKET PERFORMANCE

M2010FEF2013F, RE=ZFERERKBEEAN The three-star to five-star occupancy levels in Chengdu exhibited similar
FRPEAEBBBLLEMAL, F2011FXFE  trends from 2010 to 2013, reaching their peak levels in 2011. Thereafter,
BAKE; E, MERES “=/AHE” BEL  from 2012 to 2013, the national policy on restriction of the ‘three public
BUURATEENE, SER013FERE=2FH consumptions’ and the economic slowdown have caused sharp declines of
BIGEERMAFERIE20122FHIM T E/D10ME  at least ten percentage points each in occupancy levels of the three-star,
SEIAKETE. 2014%F ({51) , BBTHHE  fourstar and five-star segments in Chengdu. However, in 2014E, with the
BBEENTETEINES A, ZBR/FMEA  exception of the four-star occupancy, which reduced by three percentage
BREENEEM2013FHEE TR/ M points, both the three-star and five-star segments maintained similar
ETMHRE, 2014FE == 2 MEKRIHN- occupancy levels when compared with 2013. In terms of seasonality, the
LWERMEIRS, BENERBEEMAERE  third quarter was the peak season for Leisure and MICE demand in Chengdu
A FIEE. in 2014, when occupancy across all segments recorded the highest levels.

Occupancy by Star Rating, Chengdu, 2010-2014E
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Quarterly Occupancy by Star Rating, Chengdu, 2014Q1-2014Q4
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2014Q2 2014Q3 2014Q4

P02 Z358[E Four-Star Hotels == F 2245 [E Five-Star Hotels

In terms of the total revenue per available room (TRevPAR), in 2013, the TRevPAR
of five-star hotels was approximately 2.6 and 3.4 times that of four-star and
three-star hotels, respectively. Moreover, rooms revenues of both three-star
and four-star hotels accounted for over 50% of their corresponding TRevPARs.
Five-star rooms revenue accounted for a slightly smaller proportion in terms
of revenue contribution, mainly attributed to higher food and beverage and
other revenues stemming from the ability of these hotels to host large-scale
conventions, exhibitions and banquets. Five-star hotels also demonstrated
the highest profitability in 2013 with a gross operating profit (GOP) margin
of 28%, followed by four-star hotels at 25%; three-star hotels recorded the
lowest profitability at 22%.

The revenue structure of five-star hotels is also influenced by the type of
operators. In 2013, five-star hotels managed by international operators
featured a lower contribution ratio from food and beverage revenue and
a higher contribution ratio from other revenue, which was in contrast to
owner-operated five-star hotels. It indicates that five-star hotels managed by
international operators possess stronger ability to generate revenues from
their ancillary support facilities, while owner-operated five-star hotels are more
popular among guests in terms of food and beverage offerings.
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TRevPAR and Revenue Structure by Star Rating and Operator, Chengdu, 2013
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3 Note:

Rt EFEET. ‘BEREE" 1 ‘BTERE SEENEEEEREAS. ENEEEEARMLFBTEENARLAES.

*'International Operator', ‘Domestic Operator’ and ‘Owner-Operated’ refer to five-star hotels operated by international and domestic hotel
management companies and owners, respectively.

**ENRIBT AR 1S 201 4F B4R

**Data for calendar year 2014 was not available at the time of publishing.

B BE R/ SR 2 Source: CTA/HVS Research
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GOP Margin by Star Rating and Operator, Chengdu, 2013
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3 Note:

*Eh ‘ERER. ‘BRER N ‘BTER SREMEEEEAS. BENEEEEAFAMLFBITERNTEREE.

*'International Operator’, 'Domestic Operator’ and ‘Owner-Operated’ refer to five-star hotels operated by international and domestic hotel
management companies and owners, respectively.

** ENJRIRT T 3R 152014 FF 509

**Data for calendar year 2014 was not available at the time of publishing.

IR PE R/ R 2 Source: CTA/HVS Research
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ABOUT HVS

HVS is the world’s leading consulting and services
organisation focused on the hotel, mixed-use, shared
ownership, gaming and leisure industries. Established in
1980, the company performs more than 4,500+
assignments each year for hotel and real estate owners,
operators and developers worldwide. HVS principals are
regarded as the leading experts in their respective regions
of the globe. Through a network of more than 35 offices
and 500 professionals, HVS provides an unparalleled
range of complementary services for the hospitality
industry. HVS.COM

Superior results through unrivalled hospitality intelligence.
Everywhere.

HVS ASIA PACIFIC is represented by its offices in Beijing,
Shanghai, Shenzhen, Hong Kong, Bangkok, Singapore,
and New Delhi. Through its four offices in Greater China,
HVS has appraised or advised on existing hotels and
resorts, as well as development projects located in more
than 150 cities and resort markets across China. HVS also
hosts three of the main annual industry events in the
region, namely the China Hotel Investment Conference
(CHIC), Hotel Investment Conference - South Asia (HICSA)
and the Tourism, Hotel Investment & Networking
Conference (THINC) Indonesia. The China Hotel
Investment Conference (CHIC), now in its 11th year, is
widely regarded as the most influential hotel investment
conference in the region.

Additionally, HVS publishes a wide range of leading
research reports, article sand surveys on all aspects of
hospitality, including hotel valuations, investing, lending,
operations, asset management and sales & marketing,
among others.

For more information, please visit HVS.COM
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