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Jordan’s soaring tourism sector
 

Jordan’s cultural legacy includes over 100,000 archeological sites, UNESCO World Heritage

Sites and religious landmarks. It is also a leader in medical tourism. Prior to Covid‐19, it

welcomed 250,000 foreign patients, contributing to over USD 1 billion in revenues per year.

Likewise, spa and wellness services have flourished on the shores of the Dead Sea.

Tourism contribution

The tourism sector plays a fundamental role in the country’s economy. The latest available data reports the

industry rebounded from the pandemic‐driven slowdown, accounting for 10‐13 percent of Jordan’s 2022 GDP,

bringing in USD 5.8 billion. As of Q1 2023, revenues had already recorded 88 percent growth versus the same

last year.

In terms of visitor arrivals, the country recorded 5.05 million tourists in 2022, which was twice the number of

arrivals in 2021. This year appears to be promising, with 2.48 million visitors as of May 2023, recording a

remarkable 69 percent growth compared to the same period in 2022 and surpassing pre‐pandemic figures. The

increase in visitation has reached exceptional levels, with forecasts that Petra alone will receive 1.6 million visitors

by the end of the year. Moreover, Jordan is set to welcome an additional 10‐15 percent of tourists compared to

2019.

 

Jordan’s source markets demonstrate a similar pattern of growth. In Q1 2023, Arab countries emerged as the

leading source with 509,000 visitors, representing a notable 62 percent increase. Jordanians residing abroad

constituted the second‐largest source, while European tourists showed significant growth with a 53 percent

increase. Additionally, Asian, American, and African visitors collectively experienced a remarkable 213 percent

growth.

The overall increase in tourism has been attributed to the promotional international campaigns launched by the

Jordan Tourism Board and the growing number of reforms aimed to rise foreign investment and improve ease
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of access and customer experience. Furthermore, the introduction of low‐cost airlines, including Wizz Air and

Ryan Air, has attracted a new customer base, tapping into non‐traditional source markets.

Hospitality recovery

The rebound in tourism reflects Jordan’s hospitality. In 2022, figures indicated a market‐wide occupancy of 53

percent in Amman’s quality supply compared to 51 percent in 2019. Year‐to‐date data ﴾June 2023﴿ reports 55

percent occupancy, a 21 percent growth versus the same time last year. Likewise, quality average rates across

Amman achieved USD 137 in 2022, 7 percent higher than pre‐Covid levels, and have grown 4 percent year‐to‐

year in 2023.

Petra, the Dead Sea, and the country’s hospitality industry show growth, reaching 65 percent occupancy, and 61

percent reservation rates and setting extraordinary 2023 trends.

Moving forward

The outlook for Jordan is bright, not only due to the country’s culture, history, and scenery but also due to the

value and support that the country has given its tourism proposition, which is the true catalyst for

diversification, improvement, and growth. In April 2023, the government launched the third phase of the

National Tourism Strategy 2021‐2025, aimed at strengthening the sector’s contribution to economic growth

and job creation. The protection of Jordan’s historic and cultural sites, the upgrade of public and accessible

infrastructure, and the growth in number of efficiencies, human development, and investments are all expected

to increase the country’s competitiveness.

Jordan can diversify its tourism offerings by reinvigorating experiences and hospitality choices. By strengthening

niche segments, like medical tourism, outdoor adventure and wellness travel, expanding the national events

calendar, promoting sustainable practices and staying updated on consumer preferences, Jordan can provide

year‐round seasonality and differentiate itself from other destinations.
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HVS Dubai has been featured in the prestigious Hospitality News Middle East magazine, leader in its field.

This prominent publication has highlighted our expert opinion on the matter of sporting events in the GCC.

Hospitality News Middle East is the go‐to source for the latest news, developments and trends in the region’s

hospitality and foodservice industries. www.hospitalitynewsmag.com, features essential market insights,

analysis and guidance from experts in the field, in addition to special reports on the latest concepts and

interviews with top international names in the sector.

Widely regarded as a must read, the magazine has built a solid reputation as a reference for hospitality

professionals in the Middle East and beyond. Daily news bulletins can be found online.
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