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Road development is a key priority for the Indian government and the massive investments planned to upgrade the
country's road network augurs well for the tourism and hospitality sectors.

The Indian government has placed greater emphasis on road development in the country in recent years to promote

economic growth and progress. The government has planned massive investments to bring the country’s 6 million

kilometers (km) long road network – the world’s second-largest – at par with that of the US and European countries in the

coming years. As a result, despite the pandemic, road construction in the country has accelerated, with 37 km of the road

being built every day in FY21, compared to 12 km in FY15. The government intends to build 40 km of road per day in FY22

and plans to invest INR15 trillion in the sector over the next two years, as well as build 60,000 km of national highways by

2024.

 

The massive road infrastructure being developed in the country will not only contribute to the nation’s growth but will

also fuel the future growth of the travel and tourism sector. Regional and last-mile connectivity to previously unexplored

and untapped tourist destinations in the country is bound to improve, even reducing travel time in most cases, which has



been a key deterrent to the growth in the past. For instance, the 9.02 km-long Atal Tunnel, which opened in Oct 2020, has

reduced the distance between Manali and Leh by 46 km, saving four hours of driving time and providing all-weather

access to Lahaul and Spiti. This has created new tourism opportunities in the region, which has seen an upsurge in tourist

traffic since the second COVID wave subsided. In the same way, the new highway being built between Malbazar and

Sikkim will cut travel time by more than an hour. Similarly, investments are planned to expand and strengthen the road

infrastructure in other states and regions of the country, including Jammu and Kashmir, Kerala, West Bengal, the

Northeast, and the Himalayan region.

Due to their well-developed road networks and connectivity with key cities across the country, certain states such as

Rajasthan, Madhya Pradesh, and Karnataka, have been able to attract a greater share of tourists in the past. As a result,

increasing road infrastructure in other states and regions will help in the growth of their tourism sector. Moreover, the

government’s considerable investment in road infrastructure has come at an appropriate time as people have discovered

the joys of road trips. Driving vacations to destinations within motorable distance are expected to become even more

popular, especially as new coronavirus variants emerge and result in travel restrictions because they allow people to

maintain social distance while providing flexibility, and a robust, world-class road network will help boost domestic

tourism the country. 


