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Homestays are not a new concept in India but their popularity has increased significantly in the last one year.

The popularity of homestays has increased manifold in the post-COVID era when social distancing, cleanliness, hygiene,

and privacy have become the top priorities for travelers. Hotels have several touch points and larger footfalls compared

to homestays, which has made the latter the preferred ‘getaway’ accommodation in the current scenario. Moreover, with

the advent of the ‘work-from-anywhere’ environment, homestays at motorable destinations from city centers have been

witnessing exponential growth in the past one year driven by long-stay, staycation and workcation packages.

Homestay, however, is not a new concept in India. In the past few years, an increasing number of international and

domestic travelers in the country have been preferring cozy homestays over conventional hotels in their quest for

authentic, local travel experience. Additionally, the informal environment, flexibility and ‘value-for-money’ provided by a

homestay, especially when travelling in a large group, are other factors that have been driving the growth of this

segment. However, the homestays segment is still at a nascent stage and is highly unorganized, with the presence of very

few branded hospitality players, especially in the luxury segment.

 

The Indian government has over the years provided several incentives such as subsidies and relaxation in licensing rules



etc. for homestays as it helps in promoting eco-tourism, rural tourism and improves the socio-economic conditions of the

region by creating alternate income for the local communities. Moreover, it has also helped in reducing the demand-

supply gap at several destinations, especially those at remote locations which are not yet commercially fully developed.

For instance, the homestays in Sikkim and Ladakh have played a significant role in boosting tourism to these places. More

recently, the Ministry of Tourism also introduced training workshops to enhance the hospitality skills of homestay owners

in the country. This initiative is also creating awareness amongst local communities about the benefits of homestays.

Developing a good quality homestays network can help in tapping the full potential of leisure tourism in India in the

future. A growing number of travelers are seeking ‘memorable experiences’ at previously unexplored leisure destinations

in the post-COVID era. There are several such unexplored and underdeveloped hill stations, wildlife sanctuaries, beaches

and heritage sites in India which can be developed into established tourism destinations but are lagging due to lack of

quality accommodation. Homestays can help bridge this gap especially at places where developing a hotel can be

commercially unviable due to the high land and construction costs and the tedious approval process. Developing a luxury

homestay at such locations will be a better value proposition due to lower overhead costs and higher profitability

compared to a regular hotel and will also help in the holistic development and growth of the destination itself.


