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An HVS Quarterly Hotel Market Update

Hong Kong visitor arrivals were driven by mainland Chinese visitors, while
greater China faces a headwind.

HONG KONG HONG KONG VISITOR ARRIVALS
Hong Kong received more than 48 million visitors in § 1 3%
the year 2012, including over 13 million visitors in 20
quarter four alone, reflecting a 15.1% year-on-year 10
(YOY) growth for the quarter. This was mainly 8
driven by a record 9.58 million visitor arrivals from 6
mainland China, reflecting a 24.2% YOQY increase. 4
The significant growth is attributable to the National
Day Golden Week in October, increased traffic from 2
0

Shenzhen and a favourable exchange rate for the
Renminbi. The Thailand market recorded the
second highest YOY growth of 20.2%, highlighting
the country’s quick recovery from the 2011
flooding. Among the top five source markets, South Source: Hong Kong Tourism Board

Korea and Taiwan recorded the strongest YOY growth rates in quarter four at 6.3% and 3.2%, respectively. Conversely, Hong
Kong recorded a 7.9% YOY decline in visitor arrivals from the USA market over the same period. In 2012, same-day and
overnight visitors visiting Hong Kong for business/meetings from the Americas declined 7.2% and 4.2%, respectively. This
decrease is likely due to layoffs in the financial services industry. Visitor arrivals from Japan, the fifth-largest source market
for Hong Kong, declined 26.7% YOY, negatively impacted by a territorial dispute about Diaoyu islands (also known as
Senkaku islands in Japan) with China at the end of 2012. The India market also contracted by 17.6% YQY, in light of the
decline in the number of connecting flights between India and Hong Kong, and a depreciation in the value of the rupee.
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Similarly, other long-haul markets, such as Europe and Oceania, continued to record YOY declines, due to the unstable
economic environment that prompted more conservative travel budgets.

The share of overnight visitor arrivals decreased

HONG KONG OVERNIGHT VISITOR ARRIVALS only slightly YOY, from 53.2% in 2011 to 48.9% in

2012, because of a significant increase in same-

E_; 7 35% day visitor arrivals. The increase is attributable to
26 30% considerable growth in cross-border traffic, which
5 259% in turn was facilitated by multiple-entry permits

. 20% for Shenzhen residents. Hong Kong's further
integration with China will continue to increase
3 15% cross-border traffic, fuelling continued growth in
2 10% the number of same-day visitors. Furthermore,
1 5% current pricing levels and a hotel supply shortage
0 0% is creating unaccommodated demand, resulting in
3010 4Q10 1Q11 2Q11 3Q11 4Ql1 1Q12 2Q12 3Q12 4Ql2 moderate growth for overnight visitors. Moreover,
mmm South Korea gy Others m— USA m Taiwan the Hong Kong Tourism Board introduced a new
m Sig2POTe gy China - - - YOV Chanee representative in Russia in mid-2012 and this
Source: Hong Kong Tourism Board promotional effort is expected to boost Russian
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visitor arrivals to Hong Kong.
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Though Hong Kong's tourism market remains buoyant thanks to visitor arrivals from mainland China, the market continues
to face uncertainty, particularly since a number of disputes between locals and mainland Chinese visitors over various social
issues has been well publicised in mainland Chinese media. In addition, despite its limited land area, Hong Kong continues
to receive more visitors than larger destinations such as Thailand, further stretching the territory’s capacity limit. These
changes in the economic and socio-cultural environment put the quality of visitors’ experience in Hong Kong at risk. In
particular, a shortage of affordable hotel rooms has caused a number of incidents and the tourism industry does not have
an easy answer, pending forthcoming increases in supply. Politicians have chimed in on the debate, with a policy regulating
the cross-border flow of visitors being proposed. However, at this stage, the introduction of such a policy is unlikely.

HONG KONG HIGH-TARIFF A-MARKET PERFORMANCE
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Source: Hong Kong Tourism Board

The RevPAR of the high-end hotel market in Hong Kong was HKS2,393 in the fourth quarter of 2012, 7.9% higher than in
the same period in 2011. At 89.3%, marketwide occupancy remained flat, compared with figures from the fourth
quarter of 2011.RevPAR gains were driven by average rate growth, which maintained momentum in the fourth quarter,
increasing by 7.5% YOY to HK$2,680.

The outlook for occupancy levels in 2013 remains cautious, as long-haul markets remain weak. Layoffs in the financial
sector will limit corporate travel budgets at the top end of the market, curtailing high-end demand. Increasing room
rates in Hong Kong are most likely to displace leisure demand; however, business and MICE travellers are also likely to
to shorten their length of stay. Given the limited addition of supply, occupancy will remain flat. It will continue to face
economic uncertainty and limited visitor arrivals growth, with average rate growth in 2013 forecast at between 0 and
5%.

PAGE 4 An HVS Quarterly Hotel Market Update — Hong Kong
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MACAU VISITOR ARRIVALS

8 30%
MACAU £, - 25%

*6 - 20%
Visitor arrivals to Macau continued to decline in the 5 L 159%
fourth quarter of 2012. The city posted 7.2 million 4 - 10%
visitor arrivals in quarter four, representing a YOY 3 - 5%
decline of 1.7%. Visitor arrivals from mainland China 2 - 0%
grew by only 0.8% YOY, though it still accounted for ! [ 5%
61.5% of total visitor arrivals. The Japanese market 0 3010 4Q10 1011 2Q11 3011 4Qi1 1Q12 2012 3Q12 4012 -10%
recorded a significant drop of 31.8%, likely because of F¥Others  WWWTaiwan  WESHongKong W=Malaysia

B China BN South Korea — = —=YOY Change

the strained political relations. Visitor arrivals from

Russia and Thailand saw the strongest YOY growth, Source: Macau Government Tourism Office

increasing by 50.5% and 48.6%, respectively, in quarter four. The increase could be attributed to recent promotional efforts
by the Macau Government Tourist Office (MGTO), particularly in Russia, where the introduction of a bilateral agreement on
visa-free travel in mid-2012 supported visitor arrival growth. South Korea remained the fourth-largest source market in
2012, recording a YOY increase of 17.7%. Macau has become increasingly popular in South Korea because of its exposure in
the recent big-budget blockbuster Korean film “The Thieves”.

As new hotel inventory was added to the market,
overnight visitor arrivals to Macau increased by 5.8%
MACAU OVERNIGHT VISITOR ARRIVALS YOY to 3.5 million in quarter four. The share of overnight

visitor arrivals increased by 3.4 percentage point YOY to

4.0 35%
§3_5 L 30% 48.9% in quarter four of 2012. Mainland China and Hong
®30 - 25% Kong continue to b’e the two major source markets for
25 - 20% overnight visitor arrivals, together accounting for 83.4%
iz 1(53 of total overnight demand in quarter four. Demand from
10 | 5o the mainland Chinese market grew by 7.2% YOY, while
0.5 0% demand from Hong Kong increased slightly by 1.2% YOY.
0.0 L 5% Despite a slight YOY increase of 5.7% in total visitor
3Q10 4Q10 1Q11 2Q11 3Q11 4Qi11 1Ql12 2Qi12 3Q12 4Q12 arriva|s from Canadal Overnight demand from th|s
=&t:|:;ia =¢;\:i Eong - igitgh?z o - china market increased by 20.4% YOY. South Korea recorded

strong overnight demand growth of 20.6% YOY.
Source: Macau Government Tourism Office European markets such as Italy and Germany all
recorded positive growth in overnight arrivals (9.9% and 7%, respectively). Macau’s occupancy level in 2013 is expected to
remain strong, as seen from the success of Sheraton’s New Earth Tower. Leisure demand from Chinese tourists will
continue to dominate the market due to a favourable exchange rate for the Renminbi. However, regional gambling

competition is set to increase, limiting the potential for visitor arrivals growth in the absence of new additions to supply.

Gross gaming revenue growth continued to slow in MACAU GAMING REVENUE
quarter four. During the 2004-2012 period, gaming

revenue registered a compound annual growth rate

Billions

of 2.7%. Total gaming revenues for Macau grew
from MOP 269 billion in 2011 to MOP 305 billion in
2012, with a growth rate of 13%. Due to increasing

regional competition from Singapore and the

Philippines, gaming revenue growth in Macau is

expected to reflect additional capacity at the

Venetian Phases 5 and 6 in 2013. s & & S L

mm Revenue (MOP) — Change

Source: Macau Statistics and Census Service
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CHINA VISITOR ARRIVALS*
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Millions

CHINA

With a 2.7% YOY decrease in total international
visitor arrivals (excluding Hong Kong and Macau),
China welcomed 6.8 million visitors in quarter four
of 2012. The Taiwan market registered a 4% YOY
increase in quarter four. Japan, however, recorded

O P, N W B U O NN 00 WO

the largest YOY decline of 27.3%, with 267,000 fewer s s lou 20u 3“ QU o on o aqn
Japanese tourists visiting China compared with I Asia Others W8 Japan BN Others I South Korea
figures for quarter four 2011. This is largely due to BN Taiwan ~ EEMNRussia - YOY Change

the aforementioned territorial dispute and well- . . . n .
Source: China National Tourism Administration

publicised anti-Japanese sentiment. Hong Kong and * Excluding Hong Kong and Macau

Macau also posted YOY declines of 12.7% and 2.5%,

respectively. Visitor arrivals from other regional markets such as North Korea and Thailand increased YOY by 19% and 15.3%,
respectively. The best-performing market was Nepal, which posted 97.2% visitor arrival growth in quarter four, starting
from a low base. Among long-haul markets, visitor arrivals from the Americas continued to decrease, due to moderating
foreign direct investment, more self-contained onshore operations and tighter travel budgets. Among the European
markets, Norway and France registered 17.3% and 7.1% YOY growth, respectively; by contrast, Austria and Switzerland
registered YOY declines of 17.9% and 14.9%, respectively, in quarter four. Despite the launch of the “Year of Russian
Tourism” in March 2012, visitor arrivals growth from Russia for the entire 2012 remained moderate. The Hong Kong
government organised over 100 activities in 2012 and expects visitor arrivals from Russia to grow significantly in 2013. The
Oceania markets remained stable YOY. Visitor arrivals from Australia fell by 0.4%, while figures for New Zealand rose by
2.9%.

TAIWAN

TAIWAN VISITOR ARRIVALS

Visitor arrivals to Taiwan continued to grow

healthily in quarter four of 2012. With more than g 25 40%
1.98 million visitors, quarter four figures increased E 20 -
by 10.4% YOY. Due to the simplified visa process

and a favourable exchange rate, mainland Chinese 15 4%
accounted for 35% of total visitor arrivals in 2012,

up from virtually zero in 2009. Hong Kong and 1.0 T 16%
Macau registered a slower growth rate of 8.9% os | o
YOY. The Singapore market rebounded as the

fourth-largest source market in quarter four, 0.0 L o%
recording 9.6% growth YOY as a result of new — Singz%:“ aau ﬁl:Mal :ﬁ av ﬁlbth::n: aL ﬁlghim‘m
flights offered by Scoot airlines from Singapore to W Hong Kong, Macau Japan - - - YOYChange

Taipei. Malaysia also recorded robust growth of

10.5% YOY, thanks to the “Time for Taiwan” Source: Taiwan Tourism Bureau

promotional campaign launched in Kuala Lumpur in September 2012. Meanwhile, visitor arrivals from South Korea jumped
by 14.7% YOY in quarter four, mainly because of the promotion of flight discounts to Korea. Other Asia markets remained
stable. The Canadian and US markets continued to contract slowly, posting YOY declines of 2.8% and 2.7%, respectively.
Among the European markets, Italy and France registered 8.1% and 3.2% YOY growth, respectively. Russia, an increasingly
important source market for greater China, posted 21.1% YOY growth in quarter four. As somewhat of a latecomer to the
tourism trade, Taiwan has significantly stepped up its marketing efforts and executed a number of promotional campaigns
that have boosted visitor arrivals. In addition, Taiwan is devoting much effort to enhancing its tourism products on the
ground and providing more support for visitors in order to enhance their experience in the country.

PAGE 8 An HVS Quarterly Hotel Market Update - China & Taiwan
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HUALIEN MARKET Hualien county, located in

eastern Taiwan, has abundant

4,500 tourism resources, including

2
z

4,000 two major national parks,

3,500 making it a very popular tourist

3,000 spot. With strong agriculture

2,500 and service industries, Hualien

2,000 is famous for its tea leaves,
1,500 pomelo cakes and stones. By
1,000 | the end of 2012, Hualien

500 registered approximately 870

0 homestays and 6 hotels.
Jan  Feb  Mar Apr  May Jun Jul Aug  Sep  Oct  Nov Domestic visitors dominate the
mmmm Average Rate 2011 mmmmAverage Rate 2012 mmmRevPAR 2011 tourist market, given Hualien’s
RevPAR2012  ====Occupancy2011 Occupancy 2012 challenging accessibility. Hotel
occupancy in the county
Source: Taiwan Tourism Bureau increased YOY in the first half of
2012, following a drop in the
second half of the same year due to typhoon Saola and earthquakes in mid- 2012. Average rate dropped from January
2012 through September 2012, and recovered from October onwards, reaching an average rate of NT$2,361 with 19%
YOY growth in December. As additional infrastructure is built in Hualien and tourists look for new places to visit other
than Taipei, Hualien is set to become a more popular destination in the future. However, further tourism product

development and direct flight connectivity are needed in order to transform Hualien into a self-contained destination.

HOTEL MARKET PERFORMANCE

Hong Kong, Macau and Taiwan

HONG KONG HOTEL MARKET CONTINUES TO STAY STRONG

Market 2Q10 3Ql0 4Q10 1Q11 2Q11 3Q11 4Ql1 1Q12 2Ql12 3Qi12 4Q12
Hong Kong Occupancy (%) 84.0 85.9 91.6 87.8 87.7 89.6 91.9 87.3 88.1 89.9 91.2
Average Room Rate (HKS) 1,106 1,091 1,360 1,302 1,286 1,281 1,558 1,483 1,415 1,414 1,644
RevPar (HKS) 929 937 1,246 1,143 1,127 1,147 1,432 1,295 1,246 1,270 1,500
RevPAR YOY Change (%) 38.7 31.4 29.0 21.6 21.3 22.4 14.9 13.3 10.5 10.7 4.8
Macau Occupancy (%) 83.5 83.5 87.3 85.2 87.4 89.6 91.0 87.3 85.7 89.6 90.5
Average Room Rate (MOP) 1,120 1,168 1,276 1,304 1,290 1,325 1,452 1,472 1376 1,372 1,486
RevPar (MOP) 936 975 1,114 1,110 1,127 1,188 1,321 1,285 1,179 1,229 1,345
ReVvPAR YOY Change (%) -1.1 23.8 20.8 17.3 20.5 21.8 18.6 15.7 4.5 3.5 1.8
Taipei Occupancy (%) 75.9 69.6 83.1 75.9 71.1 71.0 83.3 75.5 79.2 73.8 83.7
Average Rate (TWS) 3,706 3,441 3662 3,683 3,932 3,684 3,964 3,975 4,182 3930 4,258
ReVPAR (TWS) 2,813 2,395 3,042 2,794 2,794 2,616 3,304 3,003 3,314 2,901 3,564
ReVvPAR YOY Change (%) 16.7 0.2 114 9.8 -0.7 9.2 8.6 7.5 18.6 10.9 7.9
Kaoshiung Occupancy (%) 70.5 66.6 73.6 60.9 65.7 64.7 74.7 61.3 68.6 66.7 71.7
Average Rate (TWS) 2,170 2,276 2,226 2,497 2,307 2,487 2,328 2,721 2,302 2,387 2,380
ReVvPAR (TWS) 1,531 1,516 1,639 1,520 1,515 1,609 1,738 1,669 1,579 1,593 1,706
ReVvPAR YOY Change (%) -1.9 5.5 10.9 -3.8 -1.0 6.1 6.1 9.8 4.2 -1.0 -1.9
Taichung Occupancy (%) 69.3 67.4 79.6 67.4 72.3 66.1 80.7 71.9 78.9 74.5 79.6
Average Rate (TWS) 2,178 2,240 2,249 2,423 2,269 2,354 2,406 2,603 2,272 2,440 2,438
ReVPAR (TWS) 1,509 1,509 1,790 1,633 1,641 1555 1942 1871 1,792 1,818 1,941
ReVvPAR YOY Change (%) 19.8 19.0 19.5 8.6 8.7 3.1 8.5 14.6 9.2 16.9 0.0

Source: HKTB, MOTC, MGOT

PAGE 10 An HVS Quarterly Hotel Market Update — Hotel Market Performance
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T % 2010 3Q10 4Q10 1Q11 2Q11 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12

FHE ONMER (%) 840 8.9 916 878 877 896 919 873 8.1 899 912
SEB R (HKS) 1106 1091 1360 1302 1286 1281 1558 1483 1415 1414 1644
BER]EE RIS (HKS) 929 937 1246 1143 1127 1147 1432 1295 1246 1270 1500
AF ] & B cas A LB (%) 387 314 290 216 21.3 22.4 14.9 13.3 10.5 10.7 4.8

W] AER (%) 835 835 873 82 874 896 910 873 8.7 896 905
FE B (MOP) 1120 1168 1276 1304 1290 1325 1452 1472 1376 1372 1486
AEn] 4 SRR (MOP) 936 975 1114 1110 1127 1188 1321 1285 1179 1229 1345
Al s At AR (%) -1.1 23.8 20.8 17.3 20.5 21.8 18.6 15.7 45 3.5 1.8

Bt AEXR (%) 75.9 69.6 83.1 75.9 71.1 71.0 83.3 75.5 79.2 73.8 83.7
SEB Y (TWS) 3706 3441 3662 3683 3932 3684 3964 3975 4182 3930 4258
BRI RS (TWS) 2813 2395 3042 2794 2794 2616 3304 3003 3314 2901 3564
S I EE R (%) 16.7 02 114 9.8 -0.7 9.2 8.6 75 186 109 7.9

B N (%) 705 666 736 609 657 647 747 613 686 667 717
SEHI B (TWS) 2170 2276 2226 2497 2307 2487 2328 2721 2302 2387 2380
BAE IR (TWS) 1531 1516 1639 1520 1515 1609 1738 1669 1579 1593 1706
B R A AL (%) -1.9 5.5 10.9 3.8 -1.0 6.1 6.1 9.8 4.2 -1.0 -1.9

& ANEX (%) 693 674 796 674 723 661 807 719 789 745 796
SEEIGE (TWS) 2178 2240 2249 2423 2269 2354 2406 2603 2272 2440 2438
BB (TWS) 1509 1509 1790 1633 1641 1555 1942 1871 1792 1818 1941
AR s [l EE Al (%) 19.8 19.0 195 8.6 8.7 3.1 85  14.6 9.2 169 0.0
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China

TOP 10 HOTEL MARKETS - Q4 2012

Hotel market growth in China slowed in the last

o 700 100%
quarter of 2012. In the top ten hotel markets, z
X 600 * 90%
Changsha continued to post the strongest YOY
500 80%
occupancy growth at 4.5%, recording 90.6% average
. 400 - 70%
occupancy in quarter four. Except for Beijing and
Changsha, all other top ten hotel markets recorded 300 r 0%
declines in occupancy levels. Chengdu registered the 200 T S0%
highest decrease in average occupancy among the top 100 - 40%
ten markets at 64.4%, due to an increased supply of 0 : - 30%
£ @ ‘\oo <@ < & &eo o§>° \&o <% ~o°°
hotel rooms. o :.}f% &o@ &’(& & & & 5&& & &
Except for Sanya and Shanghai, average rate levels m Average Room Rate RevPAR @ Occupancy
increased across all top ten markets. Chengdu posted Source: China National Tourism Administration

the strongest YOY average rate growth of 10.9% to

RMB 459 in quarter four. This is mainly because of the increasing numbers of high-end hotels, which raise marketwide
average rate levels but decrease occupancy levels as they establish their competitive positions. Similarly, Fuzhou registered
a YOY occupancy decline of 3.7 percentage points to 67.8%,but posted YOY average rate growth of 10.5% to RMB401. With
international brands like Hualuxe by IHG entering Fuzhou, this trend is expected to continue. Beijing posted moderate 6.8%
YOY growth in average rate and occupancy of 6.8% and 0.4%, respectively, recording an average rate of RMB 540 and
average occupancy of 59.9% in quarter four, which resulted in a healthy 7.3% YOY growth in RevPAR.

Among the top ten hotel markets, Changsha, Beijing and Fuzhou performed particularly well; these markets posted
corresponding YOY R evPAR growth of 7.9%, 7.3% and 6.4%, resulting in RevPAR of RMB 331, RMB 323 and RMB 272
respectively. Sanya recorded the highest YOY RevPAR decline, posting a 12% fall to RMB 441, mainly due to reduced leisure
travel demand from the government in the period surrounding the national congress and leadership transition. Shanghai
used to be a popular destination for Japanese visitors, who represented 29.2% of all foreign visitors to the city in quarter
four of 2011 (excluding Macau and Hong Kong). However, due to the territorial dispute, visitor arrivals from Japan
decreased by 35.8% YOY in quarter four of 2012, which translates to 120,226 fewer Japanese visitors when compared with
figures for quarter four of 2011. Given this decline, the performance of Shanghai hotels remained moderate, with YOY
RevPAR falling by 1.8% to RMB363.

Among the top ten five-star hotel markets, Changchun

TOP 10 FIVE-STAR HOTEL MARKETS - Q4 2012 posted the highest RevPAR YOY growth in quarter four,

2 1,400 o 0% increasing by 50.6% to RMB 559. With more five-star
® 1,200 80% hotels like Sheraton Changchun Jingyuetan Hotel
1,000 70% opening and Changchun’s increasing popularity as a
800 60% skiing destination, the city’s average rate jumped by
600 50% 21.9% YOY to RMB 772 in quarter four, while occupancy
400 40% increased 4.8 perecentage points YOY to 72.0%. The
200 30% Jinan five-star hotel market recorded strong growth of
0 20% 26.2% to RMB808. Markets with a limited number of
(f\?’ g\(@“ Qg')\“ 4\&& é\é\% @(&9\’ (é\& °§§ Q?é\\o% &,}& five-star hotels, jsuch as Harbin and Lanzhou, continued
M S O d@(‘ &® to perform well in quarter four. However, due to
m AverageRoomRate  , ReVPAR o Occupancy oversupply, RevPAR in Guangzhou declined by 16.0%
Source: China National Tourism Administration YOY to RMB 338 in quarter four.
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At the end of 2012, Zhengzhou had 41 star-rated hotels, ZHENGZHOU PRE-NEW SUPPLY ONSET

including 4 five-star hotels, according to the China National

Tourism Administration (CNTA). The total number of star-rated 80%
70%

hotels in Zhengzhou declined between 2005 and 2011, mainly

. 60%
because of a decrease in lower-rated (1- and 2-star) hotels. i

50%
40%
30%
competition, or because they were workers” accommodation. 20%

These lower-rated properties closed down due to age, the

redevelopment of the surrounding area or increasing

In general, the five-star market registered modest occupancy 10%

levels in 2012, but healthy average levels. The average length 0%

. Q Q S 2SS 2N N 2N 2N 2
of stay was 1 to 1.5 days, and business travelers were the ESER IR GRS RGNS R R N
largest segment. From 2013 onwards, Zhengzhou will witness mmmAverage Rate RevPAR ——Occupancy
a significant increase in supply, resulting in a deterioration of
market conditions. A number of international brands, such as  MelitaR@ W\ elstellelMEeNl gV Wate pallVr I Sfo)s]
JW Marriott and Grand Hyatt, are set to enter the market, leading to increased competition in a relatively small market
with limited high-end demand. Following a decline in occupancy levels and a marketwide increase in average rate levels,
operators will adjust their pricing policies to build occupancy levels. As Zhengzhou increasingly becomes an important
place to do business in Henan — the most populous province in China —and more companies move in, the market will
gradually recover. In the long-term, driven by the development of the Central Plains Economic Zones and the evolution
of domestic demand, the Zhengzhou hotel market will likely regain its footing as long as supply increases in tandem with

demand.

Fourth-Quarter YOY RevPAR Change and Size of Overall Hotel Market in 50 Cities in China

DOMESTIC LEISURE DEMAND CONTINUES TO GROW
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Marketwide Performance of 15 Key Markets in China 1 [H 15 N EE i KEATH R

NEW HIGH-END SUPPLY DRIVING AVERAGE RATE IN EXCESS OF DEMAND
8 T v BN S T B BB, EFESRIFRER b

4Q YOY Change
SR U2 R [ Ll ek
3010 4Q10 1Q11 2011 3011 4Q11 1Q12 2Q12 3Q12 4Q12 A
Beijing Occupancy A 1% (%) 617 594 514 602 674 596 542 620 665 599 02pp AL A
Jemt Average Rate T~ 7 (RMB A [ i) 418 456 460 472 458 505 517 533 515 540 5.8%
RevPAR 4 1] £ Ui 25 (RMB A R 1T7) 258 271 237 284 308 301 280 330 342 323 7.3%
Shanghai Occupancy A% (%) 779 595 474 578 571 588 51.0 60.1 580 584 -04pp ArA
i Average Rate T~ -/ (RMB A [ i) 684 709 634 640 595 629 617 640 602 622 1.1%
RevPAR 4 1] £ 5 25 (RMB A R 17) 533 422 300 370 340 370 315 384 350 363 -1.8%
Guangzhou Occupancy A% (%) 621 661 599 650 645 686 589 635 619 654 -3.1pp [ATA
M Average Rate T35 5 (RMB A [ 1) 309 556 419 519 392 512 440 510 417 517 1.0%
RevPAR 318 [ i 2 (RMBA [ 1Ti) 192 367 251 337 253 351 259 324 258 338 3.6%
Shenzhen Occupancy A 1E% (%) 618 665 612 664 658 691 59.8 645 658 659 -3.2pp [ A
sl Average Rate -3 5 (RMB A IR i) 389 400 414 419 412 441 441 447 438 447 1.6%
RevPAR FF 1] 8 [ i 2 (RMBA IR 1T3) 240 266 253 278 271 304 264 288 288 295 3.2%
Chengdu Occupancy A2 (%) 708 688 592 692 738 713 584 680 721 644 -7.0pp Ao
JA Average Rate 735 5/ (RMB A [ 1) 344 389 386 411 370 414 426 425 432 459 10.9%
RevPAR 1 45 i 4 (RMB A [ 1) 243 268 228 284 273 295 248 289 311 295 2.1%
Chongging Occupancy A 1E% (%) 581 624 557 630 618 651 546 625 623 633 -1.8pp HAHA
K Average Rate P35 54 (RMB A B 1) 246 288 268 284 286 297 312 310 309 324 9.0%
RevPAR 4 1 45 55 i 5 (RMB A R 1) 143 180 149 179 177 193 170 193 193 205 5.0%
Sanya Occupancy A% (%) 513 655 786 619 584 749 767 529 561 712 -3.7pp A4 A
=iF Average Rate T35 it (RMB A [ i) 423 666 917 538 497 670 873 530 497 620 -7.4%
RevPAR 4 i 45 5 i 5 (RMB A [ 1) 217 436 720 333 290 502 670 280 279 441 -12.0%
Xiamen Occupancy A2 (%) 66.4 737 635 693 702 716 594 650 660 672 -43pp HAMA
EI] Average Rate P35 5 fy (RMB A [ T1) 345 368 427 401 422 433 474 439 450 461 5.5%
RevPAR 4 1] Bl 25 (RMB A 1) 229 271 271 278 296 310 282 285 297 310 2.0%
Qingdao Occupancy A2 (%) 773 616 579 713 796 606 542 713 777 608 O0.dpp HAA
i Average Rate P35 5 (RMB A [ T1) 419 338 342 380 479 395 355 403 544 392 -0.8%
RevPAR 4 1 Bl 25 (RMB A R 1) 324 208 198 271 381 239 193 287 423 238 -0.5%
Ningbo Occupancy A #(%) 618 619 557 611 607 631 556 589 581 557 -73pp HAA
T Average Rate -3 5 f (RMB A R 171 322 324 320 340 334 341 336 342 328 347 1.5%
RevPAR 4 ] 2 F5 U 25 (RMB A & 1T7) 199 201 178 208 203 215 187 201 190 193 -10.3%
Zhuhai Occupancy A #(%) 580 637 581 585 621 651 561 583 610 661 1lpp ASA
BERE Average Rate -2 4 (RMB A R 1) 192 324 304 274 280 306 312 298 287 355 16.0%
RevPAR 4 AJ & S5 i (RMB A R 1T1) 112 206 177 160 174 199 175 174 175 235 17.9%
Nanchang Occupancy A% (%) 663 721 689 710 718 674 618 67.0 625 647 -2.6pp HTA
M E Average Rate “F-3) i (RMB A B ) 280 320 260 264 256 280 287 286 285 301 7.6%
RevPAR ] 8 5 i 2 (RMBA [ 1Ti) 185 230 179 188 184 189 178 192 178 195 3.4%
Wuhan Occupancy A\ 1F (%) 620 672 606 642 615 656 557 689 594 63.6 -2.0pp FAATA
HN Average Rate V33 i (RMB A [ i) 330 351 347 375 384 387 393 387 381 395 1.9%
RevPAR 1] £ 555 7 (RMB A [ ) 204 236 210 241 236 254 219 267 226 251 -1.2%
Zhengzhou Occupancy A 1E% (%) 653 69.4 614 677 69.0 668 589 652 666 650 -1.7pp FZTA
M Average Rate V33 i (RMB A [ i) 262 282 262 298 284 343 286 370 322 360 5.1%
RevPAR 18 5 it 2 (RMBA R 1T3) 171 195 161 202 196 229 169 241 215 234 2.4%
Hefer Occupancy NEF(%) 709 740 630 650 665 661 575 579 588 583 738pp AA
HHe Average Rate “F-34 4 (RMB A R 1) 327 328 322 314 288 295 303 317 300 303 2.4%
RevPAR % 1] 45 5l 25 (RMB A R 1) 232 243 203 204 191 195 174 183 176 177 -9.6%

Source: China National Tourism Administration A FAR: HIH S k)7
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ABOUT HVS

HVS is the world’s leading consulting and services organisation focused on the hotel, restaurant, shared ownership, gaming, and leisure
industries. Established in 1980 by President and CEO Steve Rushmore, MAI, FRICS, CHA, the company offers a comprehensive scope of
services and specialised industry expertise to help you enhance the economic returns and value of your hospitality assets.

Over the past three decades, HVS has expanded both its range of services and its geographical boundaries. The company’s global reach,
through a network of 30 offices staffed by 400 seasoned industry professionals, gives you access to an unparalleled range of
complementary services for the hospitality industry. The company performs more than 2,000 assignments per year for virtually every
major industry participant. HVS principals are regarded as the leading professionals in their respective regions of the globe.

In Asia-Pacific, HVS is represented by six offices in Hong Kong, Shanghai, Beijing, New Delhi, Mumbai and Singapore. HVS hosts two of the
main annual industry events in the region, namely the China Hotel Investment Conference (CHIC) in Shanghai and Hotel Investment
Conference South Asia (HICSA). HVS publishes a wide range of leading research, which can be found in our online library.

The Hong Kong team has worked on a wide range of projects that include economic studies, hotel valuations, operator search and
management contract negotiation, development strategies for new brands, asset management, research reports and investment
advisory for hotels, resorts, serviced residences and branded residential development projects. HVS Hong Kong’s clients include New
World Development, The Wharf, Sun Hung Kai, Samsung, SK, Lotte, Taj Hotels and Resorts, Agile Property Holdings, Citibank, LaSalle
Investment Management, amongst others.

Adriane Li is an Analyst at HVS Daniel J Voellm, Managing

Hong Kong, working primarily on
hotel  consulting  assignments,
including market studies and
feasibility studies in the Asia-Pacific
region. Graduating with a Bachelor
of Science (Honours) degree in
Hotel Management from The Hong
Kong Polytechnic University School
of Hotel and Tourism Management,
Adriane has developed a solid
knowledge in hotel management
through her previous operational
experience in The Peninsula Hong Kong and The Upper House.

For further information, please contact dvoellm@hvs.com.

To sign up for this or other HVS newsletters, please visit
www.hvs.com/register/

www.hvs.com

Director of HVS Hong Kong, has
provided advice in major markets
including China, South Korea,
Hong Kong SAR, Taiwan, Thailand,
Vietnam, Cambodia, Singapore,
Indonesia and Maldives. Prior to
heading the Hong Kong office,
Daniel Voellm was Vice President
at HVS’ global headquarters in
New York conducting a wide range
of appraisals, market studies and
underwriting due diligence
services in 22 states as well as Canada. Daniel brings a strong
understanding of the hospitality industry to HVS. His experience in
hotel and food and beverage operations in Germany, Switzerland,
England and the United States is complemented by an Honours
Bachelor of Science degree from Ecole hoteliere de Lausanne in
Switzerland. Daniel works closely with key institutional and private
owners of hotel properties, financiers, developers and investors,
and has gained a strong understanding of their investment
requirements and approaches to assessing market values of
investment properties. Daniel further advises on property and
concept development and strategy.

HVS Hong Kong | Level 21, The Centre, 99 Queen’s Road Central, Hong Kong
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